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Introduction

The purpose of this report is to analyse the research paper ‘Fan/celebrity

interactions and social media: connectivity and engagement in Gaga fandom’

authored by Lucy Bennett in 2014.

Lady GaGa is the proclaimed “Mother Monster” to the fandom of her “Little

Monsters” (Click, Holladay & Lee 2017, p.603). Bursting on the scene in 2005,

GaGa has accumulated an unprecedented following for her singing, dancing

and acting skills. She perceives herself as a ‘fan of her fans’ in small ways

(Davisson 2013, p.31), such as tattooing ‘Little Monsters’ on her arm (Anderson

et. al 2013, p.55). The singer also considers herself an alley of the Lesbian, Gay,

Bisexual, Trans, Intersex community (LGBTI+) and as a result, “53% of LGBTI+

Americans consider Gaga a gay icon” (Tenbarge 2019, cited in Seuren 2020). 

Through using Twitter, Youtube and forums, GaGa has become a “timely

exponent of how social media can be used as a tool by modern celebrities to

connect and further mobilise their fan base” (Bennett, 2014, p.109). Online

fandoms can be described as "intensely personal and deeply affective"

(Anderson 2012, cited in Dilling-Hansen 2015).” Academic Lucy Bennett sought

to explore this phenomenon by conducting an online survey and recording the

findings in her research paper. Below is an analysis of how Bennett answered

the question of; “how are public and private elements of a celebrity's life

leveraged and exposed by these social media platforms, and do fans respond

to this?” (Bennett 2014, p.110).



An anonymous online survey was the main method of data collection that

Bennet undertook. This involved “a standardised questionnaire administered to

a sample of the target population…delivered via email and the web” (Ackland

2013, p.25). Posting the link on two forums, Bennet received 156 responses

between the two-stage survey (Bennett 2014, p.112). There was a mix of

quantitative and qualitative questions with the option of follow up interviews, in

which many opted-in (Bennett 2014, p.112). However, Bennett does

acknowledge some limitations of the data collection. She highlights that she

only surveyed GaGa’s fans who have access and participate in fan forums

hence she is missing those offline or passive fans (Bennett 2014, p.112). There

are also two valid limitations that the research does not cover. The first being

that the author does not state that the survey was created in different

languages despite the responses coming from “26 different countries” (Bennett

2014, p.112). Making the survey accessible to non-English speaking respondents

would have given the data a more broad and inclusive scope. The second

limitation is the question of why Bennett did not send the online survey to

GaGa’s fans on social media. One could tweet fan accounts encouraging their

participation or tweet GaGa herself to share the survey. This practice could

have included more social media users rather than only just forums users who

do not have a guaranteed social media presence.
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The paper presents findings that can be split into two categories: the

celebrity’s life in the public eye on social media and fan responses.  

Bennett reveals that GaGa has mastered the ‘ordinary/extraordinary paradox’

(Bennett 2014, p.114). Coined by Richard Dyer, the term refers to GaGa giving

enough glimpses into her personal life to seem normal but keeping enough

distance to maintain her “stardom” (Bennett 2014, p.114). There is a contrast in

mentality between ‘she’s one of us’ and ‘us vs. her’ when it comes to separating

herself from her fans. A powerful example Bennet uses of this paradox, is her

advertisement for Google Chrome. Whilst she is performing a celebrity

endorsement of the product, she is also interacting with her fans in the

advertisement by tweeting her fans. Bennet views this balance of leveraging

and exposing her personal life on social media has benefitted her

fanbase and in turn her career through making fans feel “a sense of importance

and privilege” (Bennett 2014, p.115). 

The sentiment of fans is heavily analysed in the paper. Bennet highlights fan’s

response to GaGa sharing her personal life as overwhelmingly positive by

including submissions such as: “her use of social media is very important to me,

as an individual, because without it, I would feel as though I had no contact

with her” (Bennett 2014, p.115). Aside from feeling close to the celebrity, it is

emphasised though including GaGa’s replies to tweets that fans feel like that

“a window of contact and connection has been opened” (Bennett 2014, p.115).

This is then contrasted with physical interactions and deeming them “old

fashioned” (Bennett 2014, p.115). Through exploring these interactions, Bennett

concludes that GaGa has established a “vital thread of connection” that fans

positively react to.
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The ethical guidelines of data collection are strongly considered in this paper.

It is evident she maintained a professional academic demeanour, however

other researchers such as Katharina Freund and Dianna Fielding have found

participants are more welcoming when the research poses as ‘one of them’ and

shares their fan interests (Freund & Fielding 2013, p.333). While the ethical

guidelines are not stated in this piece, Lucy Bennet has written a separate

piece called ‘Surveying Fandom – The Ethics, Design and Use of Surveys in Fan

Studies’. In this paper she details the guidelines she recommends researchers

to follow when it comes to surveying online fandoms specifically (Bennett 2017,

p.1). An opening statement is stressed as the first step to transparency with the

audience, who need to be educated on the researcher, the purpose of the

research and how long the survey takes to complete (Bennett 2017, p.2).

Secondly, she highlights that the participant should give informed consent

through a checkbox to confirm they have read the opening statement (Bennett

2017, p.3). Lastly, Bennet suggests a contact email is provided to the

participants for questions about the survey or the final research findings

(Bennett 2017, p.3). These steps have not been outlined in the research paper,

however since Bennet is the author of them, we can make an educated guess

that she adhered to them.
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Bennett concludes with the statement that “social media is working to

reconfigure levels of connection and depths of engagement between fans and

celebrities” (Bennett 2014, p.118). Through an online survey, she has explored

how GaGa’s execution of the ‘ordinary/extraordinary paradox’ has leveraged

her status amongst her fans. Similarly, she has divulged into how social media

opens up unprecedented lines of communication between celebrities and their

fans. However, Bennett also highlights that there are two avenues that her

research has uncovered; how this direct connection to celebrities affects fan

relations and young people’s expectations of their celebrity interactions

(Bennett 2014, p.118). These considerations are important as they can be used

to guide the next area of research on the topic.
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